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Key communications channel

Over the past two years, the Connecticut
Association of Boards of Education (CABE) has
made improved communication and public
relations a top priority. Working closely with
strategic communications consultant Chris
Horan from Horan Communications, CABE has
honed our messaging, strengthened our
presence on social media, launched a full
rebranding, and much more. In 2025, we
focused on a critical piece of the puzzle that
had not been addressed in many years: a
refresh of our website.

The adoption of new branding, logo, and color
palette prompted the launch of an updated
website in the summer of 2025. The CABE
team embarked on a thorough review of the
existing site and an extensive overhaul, guided
by input from our members, board, and staff.

Increasing website traffic

We’ve adopted several practices to drive traffic
to the website. Most of our social media posts
now include a link to a story or page on the site,
and our weekly email blasts feature links for
additional information and event registration.
We provided all staff with a new email
signature template that includes icons for our
social media platforms and the new website.

From 2024 to 2025, the number of site views
increased by 73%, exceeding 71,000 last year.  

Team effort
 

The revamp of the CABE website was
successful only because of the enthusiastic
involvement of our entire team, particularly our
support staff who are charged with updating
and maintaining each department’s content. 

Updated the “look and feel” to reflect the new branding and color scheme.

Redesigned the home page with more dynamic content, embedded social media feeds, recent
news stories, and upcoming events.

Replaced stock images with original photos of students from Connecticut public schools.

Improved the site architecture and navigation to streamline the user experience.

Emphasized core messaging about CABE and K-12 public education in Connecticut.

Enhanced marketing of some of our leading services, such as CABE Search Services.

Improved pages about our signature events, particularly the annual CABE/CAPSS Convention.

Highlighted content designed to strengthen member engagement, especially involvement in
the nine geographic regions known as CABE Areas.

Added pages to highlight new and expanded programs, including the “Ready. Set. Govern!”
trainings for new school board members.

Key website improvements in 2025

https://www.cabe.org/
https://www.cabe.org/services/cabe-search-services
https://www.cabe.org/professional-development/convention
https://www.cabe.org/about/cabe-areas
https://www.cabe.org/professional-development/readysetgovern


Redesigned home page: CABE.org



New and improved website pages
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